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NORDIC RETAIL MARKETS AS KEY DESTINATION
IN THE INVESTMENT LANDSCAPE

Retail markets in the Nordics are on the
rise. On a global scale the Nordic markets
are considered as relevant marketing
channels in the introduction of new products not only due to consumer openness
to new technologies, but especially due to
the high concentration of new and creative businesses. While this trend is also
reflected in retail sales across the main
urban centres, some different patterns
between the countries can be seen. Retail
sales in Sweden and Norway for example
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The Nordics have emerged as one of the
most sought after investment destinations
over the last years. Many international
investors are targeting the Nordics markets since they have strong economic and
social indicators supported by long-term
stability. On the one hand, there is a strong
consensus that the main urban centres in
the Nordics will profit from the ongoing
urbanization, which in turn leads to rising
demand and stronger labour markets. On
the other hand, the current robust macroeconomic development – fuelled partially
by an expansionary monetary policy – is
gradually pushing production and thus
increasing welfare across the regions. All
these factors influence the attractiveness
of retail markets and retail investments in
a positive way, leading to a strong expansion of this sector during the last years.
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grew constantly since 2010 with no significant variation across the regions, pointing to solid domestic demand and robust
labour markets. In contrast Finland and
Denmark, which are more sensitive to the
overall European environment, showed
a strong recovery in retail sales after a
rather long contraction due to the European debt crisis. With the economic cycle

bottoming out retail sales are expected to
grow equally across the Nordics by approx.
2 percent by the end of 2016.

Nordic retail markets as
leaders in the introduction of creative
products

On the basis of the robust fundamentals across retail markets the Nordics
attracted a lot of institutional money
investing into retail real estate during the
last years. In contrast to countries like
Germany or the UK a large number of real
estate investments concentrate on the
main urban centres leading to high competition for assets and obviously between
market players. Market knowledge and
local agents are thus essential when
assessing the future performance of retail

concepts, especially in such a dynamic
consumer environment as can be seen in
the Nordics. With transaction activities
in commercial real estate rising continuously, investments in retail assets during
2015 exceeded the trend observed over
the last years. Across the four countries
the transaction volume of retail properties rose in 2015 by approx. 150 percent with respect to 2014, pointing first
of all to an enormous investment appetite by institutional investors, but most

importantly to strong market liquidity in
terms of asset availability and willingness
of deal making. The current financial and
economic conditions support a similar
market development in 2016 and preliminary data as of August 2016 show an even
higher transaction activity in the Finish
and Swedish retail market in comparison
to 2015, but the development in Norway
also shows the importance of product
availability for transaction volumes.
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Market maturity plays an essential role
when diversifying investments vertically
across asset classes and horizontally
across regions. A closer look at retail
transactions across locations reveals
that investment patterns and underlying market maturity in the Nordics are
seemingly related. While almost 40 percent of all retail investments over the

last six years were made in the four
capital cities – Stockholm, Helsinki,
Copenhagen and Oslo – the remaining
60 percent were distributed across the
main secondary centres – such as Gothenburg, Malmo, Vasteras, Trondheim or
Espoo – and further tertiary locations.
While this pattern confirms the importance of the main cities in the liquidity

of retail markets it significantly underpins the rising importance of secondary
cities and peripheral locations when targeting retail investments. At the same
time the spatial diversification of retail
investments emphasizes that investment
opportunities in this segment are available besides the traditional high-street
or shopping centres products.

Although widely referred to hotel markets,
an additional factor increasingly affecting the development of retail markets
across the Nordics constitutes the tourism industry. Based on aggregate numbers about nights spent the Nordics have
seen a robust expansion in its international attractiveness as a tourism destination regardless of seasonal effects. Retail
markets benefit from rising international
demand through higher grocery and shopping expenditures levels which can be seen
all over the region. With the attractiveness
rising continuously over the last five years,
nights spent grew by almost 20 percent
in Sweden and Norway and by more than
35 percent in Denmark. In Finland international tourism remains stable with a
growth of just 3 percent during the same
period, as the current recession in Russia
is still keeping tourism numbers low.
The Nordics present remarkable fundamentals concerning the structure of retail
markets and their determinants. Consumer expenditures, currently growing at
a constant pace, support a further expansion in retail sales across virtually the
whole Nordic region in the medium term.
Especially when looking at the robust

Rising expenditures from
national and tourism
consumers emphasize stability
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labour and demographic fundamentals,
investments in retail properties benefit
from the diversity of retail products not
only in terms of market liquidity, but also
concerning their regional availability. With
the globalization of real estate markets
continuing in Europe and in the Nordics,
real estate investments in the Nordics will
take place in a more competitive market
environment in the future. Market access
and local players are therefore essential when assessing retail concepts in a
dynamic and creative consumer environment like the Nordics.
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